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people of faith and good will  
using media to engage the world  

to nurture compassion, justice and hope



Odyssey Networks is a not-for-profit, interfaith  

media organization that creates programming to 

give faith a voice in the public square and to show 

the civic value of faith in action.

We bring together the top talent in the film  

and television industry to foster our message  

and principles. We promote Biblical and interfaith 

scholarship to shine a light on the change-makers 

whose work in government, social justice  

organizations, and communities across the country 

do so much to create a just and compassionate 

America. Our stories explore a wide range of  

issues—including peace, tolerance, justice, the  

environment and personal transformation.
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Dear Friends, 
In our media-driven lives the change-makers who strive to build a more  
compassionate and just world need to have their stories told. In 2014  
Odyssey Networks lifted up the incredible stories of those remarkable  
people, inspired by their faith, who brought healing and hope to our soci-
ety—and amplified it for millions to see.
But our mission is not just about ratings, it is about bringing real healing 
through action. Our documentaries, TV movies, and short form videos—on 
the web and in mobile apps—are just part of the story as we start to build 
impact campaigns with people of faith and goodwill. We believe they can 
use our media to inform, change attitudes, and ultimately bring compassion, 
hope, and justice.
Inspired action deserves inspired programming and in 2014 Odyssey deliv-
ered just that. We celebrated our first ever Emmy nomination, and each of 
our three TV movies were the highest rated for Hallmark and UP Network. 
Odyssey also received our largest ever grant, $1.25 million from the Lilly 
Endowment Inc. These funds helped to create more short form videos and 
commentaries for our weekly ON Scripture-The Bible™ project, highlighting 
the relevancy of Scripture to the big issues of the day.
With three major documentaries in production during 2014 ready to be seen 
at film festivals, on TV platforms, and on the web in 2015 and 2016, Odyssey 
Networks is delivering the quality and quantity of multi-platform media that 
gets noticed and inspires faith in action. 
Faith has something to say. Faith has something to do. Side by side with 
people of all faiths and none, Americans are united by our stories of the 
change-makers who strive every day to bring hope, compassion and justice 
to our country. Odyssey Networks, with your continuing help, will make sure 
those stories are seen.

Jim WindNick Stuart 

SM

DEAR FRIENDS

Nick Stuart 
President & CEO 

The Reverend Dr. Jim Wind 
Chairman of the Board 1



The United States is the world’s largest jailer with only 5% of its population, but 
25% of its prisoners. The effects of mass incarceration extend beyond the prisoner 
and his or her immediate experience of confinement, and deeply affect families and 
communities. Recent studies suggest that mass incarceration contributes to the 
decline of families and the social fabric that binds them, leading to the further disin-
tegration of already stressed inner-city neighborhoods. In a half hour documentary 
Odyssey tells the story of the community in the zip code with the highest rate of 
incarceration in America. 
The film will be the cornerstone of a multimedia impact campaign that will reach 
across socio-economic lines in America to raise awareness of the corrosive impact 
of mass incarceration and highlight the work of faith communities on the ground 
that are spearheading the cry for change.

Odyssey Networks is committed to creating documentaries and accompanying 
outreach campaigns to inform, inspire and engage people in action from the 
grassroots to government for maximum impact.  
Compelling real life stories of the world’s change-makers are told by some of 
the top directors in the industry. The documentaries provide insight and  
enlightenment, but the experience doesn’t end when the credits roll and the 
lights come up. Each documentary project includes a film that tells the story 
along with an outreach campaign that goes directly to people on the ground 
through special viewings and website curricula materials that help people move 
forward to create a more just and compassionate world inspired by the insights 
of faith.

  (stories that inspire action)DOCUMENTARY +       
OUTREACH = IMPACT

Mass Incarceration Project 

This character-driven documentary will follow the lives of several female veterans living in and 
around “Military City USA” - San Antonio, Texas and highlight the unique issues they face as 
they transition back to civilian life. Award-winning director Brittany Huckabee has gained ac-
cess to key characters and stories that will illuminate some of those challenges including mor-
al injury, military sexual trauma, employment and housing problems. Their words and actions 
tell the story of these strong and resilient women who are finding a way, with help from others 
including the faith communities, to work through these complex issues and find healing. 
The multimedia impact campaign will raise awareness of the core issue of moral injury in both 
female and male veterans, and support the development of initiatives to address moral injury, 
involving participation from chaplains, clinicians and congregations to save veterans from a 
path that tragically so often leads to family break-up and suicide. 

Female Vets Project

Odyssey continues its collaboration with award-winning filmmaker Kim Snyder on this feature-
length documentary about the aftermath of the school shooting in Newtown, CT. Exclusive and 
intimate access to key people in town has allowed Snyder to paint a portrait that goes beyond grief 
to show community resilience. The documentary will make its film festival premiere in 2016.
One key area of focus for the outreach campaign will be how the faith community deals with  
devastating events such as this – How well are clergy prepared?  How can they best serve their 
communities?  What support systems exist for them? Who heals the healers?  

Newtown Project 

SM
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Odyssey Networks continued its successful relation-
ship with Hallmark Channel in 2014, with the premiere 
of two successful films based on books by Thomas 
Nelson imprint “Women of Faith” authors: Stranded 
in Paradise by Lori Copeland and For Better or For 
Worse by Diann Hunt, and. Both of these movies 
were the highest rated on Hallmark. For Better or 
For Worse, which was viewed by 1.8 million people in 
July, which followed a widowed small-town wedding 
coordinator who finds herself falling for the divorce at-
torney who lives next door. Through their relationship, 
she teaches him the value of commitment, and also 
learns the pains and gratification of new love in midlife.
For Better or For Worse was bested by Stranded in 
Paradise with 1.9 million viewers in August, tells the 
story of a young woman who discovers while on  
vacation that God has opened her heart to everything 
life could be. 

Odyssey Networks remains at the forefront of the TV scripted 
drama world, continuing to supply uplifting, values-based 
films to our cable network broadcast partners.

STORIES OF  
FAITH IN FILM

  (stories that inspire            
    compassion)

SM

Paper Angels, based on the novel by country music artist Jimmy Wayne, was the highest 
rated film in the history of UP Network when it debuted in November 2014, with 1.9 million 
viewers. This story, inspired by the Salvation Army Angel Tree program that provides gifts 
to underprivileged children, was celebrated with an Epiphany Prize nomination from Movie-
Guide. Our partnership with the Salvation Army was vital to the success of Paper Angels. 
In addition to providing costumes and logos for production, Suzanne Niles at SAVN TV was 
vital to our community outreach. With her help, our electronic press kit reached into 1 million 
homes. This effort was supplemented by a successful theatrical premiere of Paper Angels  
in Nashville, Tennessee on November 9th, 2014. Guests, were invited to bring an unwrapped 
toy to support the Angel Tree program, and by the end of the night, eight large barrels were 
over-filled gifts—no paper angels were left on the lobby’s tree. The evening was the start of a 
tremendous grassroots movement, covered in three of Nashville’s newspaper and television 
outlets, enabling us to get the word out about this important and moving film.

Through our partnerships with Hallmark and UP we continue to create a space where faith-
based authors and their stories find a voice on network television. 

@ddscott: Watching a terrific  
movie now-Standed in Paradise! 
It’s really wonderful.

@DyeKim: I love the Hallmark  
channel, what a great movie.  
For Better or For Worse!  
So many life lessons! 

@juliecat67: @JimmyWayne@ 
PaperlAngelMovie@Odyssey 
Networks@UPtvPR Great movie with 
a wonderful message about giving.
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The American Bible Challenge continued its 
unprecedented success for a third season, 
showing what people and organizations of faith 
can do with collective action. Our first Daytime 
Emmy Nomination for Outstanding Game Show 
strengthens this commitment to good works.
Over 2.1 million 
viewers tuned into 
The American Bible 
Challenge to wit-
ness the return of 
its host, the largest 
comedy-recording 
artist in history, Jeff 
Foxworthy and his 
musical co-host, 
Grammy Award-
winning gospel 
musician Kirk Franklin. Teams from across the 
Unites States, from New York to Alabama, from 
Michigan to Utah, gathered to test their knowl-
edge of the Bible and compete on behalf of 
their chosen charities, highlighting faith in action 
at grassroots level across America. 
Team Bible Belts of Ottway, Ohio were our Sea-
son 3 champions, winning $140,000 in dona

tions for Kicks for Jesus, an organization that 
offers free martial arts instruction, combined 
with Biblical teachings to encourage spiritual, 
physical and emotional growth. Team Bible 
Belts’ victory brought this season’s total to 
nearly $1 million in charitable donations. 

In collaboration with The 
American Bible Society, 
Hear it First, and the Dove 
Foundation, we expanded 
our social media base 
considerably, reaching 
into upwards of 2 million 
homes through a coor-
dinated campaign on 
Facebook, Twitter, and In-
stagram. Over the course 
of its three seasons, The 

American Bible Challenge has been seen by 
over 21 million viewers.
Odyssey Network’s partnership with Executive 
Producers Tom Forman (Relativity Television) 
and Michael Davies (Embassy Row) contin-
ues to thrive, and recognition by the Television 
Academy of Arts and Sciences is proof that 
impactful, values-based programming has an 
award-winning place on cable television.

The grant guarantees more than 150 new 
videos and commentaries over the next three 
years that will incorporate the insights of top 
Biblical scholars on events in the public square 
and compelling video that tell stories of people 
working for justice. In addition, it will help 
make “ON Scripture –The Bible™” easier to 
use through improved search capabilities and 
access via a new dedicated responsive design 
website.  With a launch date in 2015, the site 
will feature state-of-the-art search functionality, 
including a “Smart Bible Resource Library,” a 
database of more than 200 videos and text 

commentaries already available and new ones 
to be added weekly.
In addition to the new website and resource 
library, funds from the Endowment will help 
support a new initiative integrating the voices 
of mainstream religion into pubic discus-
sion around the topics explored in Odyssey’s 
award-winning, feature-length documentaries, 
through the community-based viewings and 
dialogues of the impact campaigns. 
(Project components: accessible Biblical com-
mentary, a short video, small group questions 
and suggestions for further reading)


The Bible

(stories that connect  
the word to the world.)  

Odyssey Networks Awarded $1.25 Million Grant from Lilly Endowment for 
Expansion of ON Scripture –The Bible ™. The generous three-year grant will 
boost the depth and reach of this digital resource for clergy, congregations 
and seminaries.

Odyssey Networks: http://www.odysseynetworks.org/
on-scripture-the-bible/
Huffington Post: http://www.huffingtonpost.com/news/
on-scripture/
Day1: http://day1.org/6223-on_scripture_the_bible
Patheos: http://www.patheos.com/blogs/onscripture/

Sojourners: http://sojo.net/blogs
TextWeek: http://www.textweek.com
Insights into Religion: http://www.religioninsights.org/
articles/scripture-weekly-resources

How to Get ON Scripture–The Bible™

The American Bible Challenge  
has been seen by over 21 million viewers.

“Anyone who knows even a little about the 
Bible will be unable to resist playing along.”  
—New York Daily News  

Lifting up the voice of faith in a 24-hour 
news culture that often ignores it.
In 2014 Faith On The Record continued to give people of faith a powerful and relevant 
voice in the public square. Through this weekly Vlog by Rabbi Brad Hirschfield, we were 
able to immediately address top-of-mind issues in the news and culture from a faith  
perspective.  FOTR can be seen on odysseynetworks.org, TheWisdomDaily.com,  
and is syndicated through Blip TV and aol.com. Some of the most-viewed FOTRs -

•  Robin Williams, Shame and Suicide   • The Botched Execution of Clayton Lockett
•  Is Extreme Fitness Replacing Religion ?

“We are proud of the breakthrough success of this 
series. The American Bible Challenge is Game Show 
Network’s flagship show that appeals to everyone in 
the family.” —Amy Introcaso-Davis, GSN  
Executive VP of Programming and Development 

THE AMERICAN  
BIBLE CHALLENGE

FAITH ON THE RECORD

Jaime Clark Soles  “We just studied 
Paul’s Prison Epistles in our intro class 
and spent a considerable time on the 
“Christ Hym” or “Hymn Kenosis.” I may 
try the bodily enactment she shares. 
Love ON Scripture as a resource. 
Whether I agree or disagree with each 
point, it makes me think. And even feel.”  

™
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AMERICAN BIBLE CHALLENGE – nominated for Daytime Emmy,  
Outstanding Game Show

PAPER ANGELS – nominated for the Movieguide Ephiphany Prize

FORGIVENESS TAKES TIME
Bronze Telly Award
Bronze People’s Telly Award
Silver Horizon Award
HOW ONE CHURCH TACKLES  
IMMIGRATION 
Bronze Telly Award
Bronze People’s Telly Award
Silver Horizon Award
BROOKLYN TABERNACLE CHOIR  
TO PERFORM AT OBAMA’S  
PRESIDENTIAL INAUGURATION 
Bronze Horizon Award
THE SUPREME COURT  
CONSIDERS SECTION 5  
OF THE VOTING RIGHTS ACT 
Bronze Horizon Award
REUNITING IMMIGRANT FAMILIES 
 ON LONG ISLAND
Accolade Awards Award of Merit
HABITAT FOR HUMANITY  
AND THE THEOLOGY OF THE HAMMER
Accolade Awards Award of Merit
PEOPLE OF FAITH MARCH TO  
SAVE THE PLANET 
Accolade Awards Award of Merit

AWARDS  
& RECOGNITION

SM STATEMENT OF  
FINANCIAL POSITION

SM

These figures represent a consolidation of Odyssey Networks (NICC) and Friends of 
NICC, Inc.

STATEMENT OF  
FINANCIAL ACTIVITIES
Operating Revenue & Support   3,555,859     5,460,929
Less: Production Expenses                                1,644,653     2,816,843
Supporting Services     1,958,653     2,522,893
Other Income & Expenses, Net                               51,777          47,836

TOTAL EXPENSES                3,655,083      5,387,572

Increase (decrease) in unrestricted net assets-     99,224         73,357
Net Assets, unrestricted,beginning of year        28,426,689    28,353,332

NET ASSETS END OF YEAR  28,327,465  28,426,689

ASSETS       2014   2013
Current Assets       28,283,211  28,508,431
Fixed Assets &         1,346,613    1,682,545
Development costs 
Other Assets, Intangible  Assets     2,466,930   2,090,954
& Investments        

TOTAL ASSETS     32,096,754 32,281,930

LIABILITIES & NET ASSETS
Current Liabilities         3,769,289          3,855,241
Net Assets        28,327,465        28,426,689

TOTAL LIABILITIES 
& NET ASSETS       32,096,754      32,281,930
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